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An Introduction to Media Studies 

 

Objective: to understand the key skills and knowledge required to access the learning. 

1. Name at least one of your favourites in each category 

Film TV Magazines Newspapers 

 

 

   

Radio Video Games Online Media Music Videos 

  

 

  

 

The aim of Media Studies is to help you 

move from being a passive spectator who 

simply consumes cinema and its spectacle 

to active critic who deconstructs the text 

 

What is Media Studies? https://www.youtube.com/watch?v=qE-B_XkoAgQ 

Language Representation Audience Industry 

 

https://www.youtube.com/watch?v=qE-B_XkoAgQ
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Section A: Film 

1. What are denotations of the film poster? 

 

2. What are connotations of the poster? 

 

3. Who is the target audience for this film? 

 

4. How was the film marketed? 

5. Why do you think the film was so successful? 

 

 

6. How does Black Panther relate to the Marvel franchise? 

 

 

Extension: Compare and contrast representations to other Marvel franchise films? 
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Section B: Television 
 
Humans is a science-fiction television series that debuted on Channel 4. Written by the British 
team Sam Vincent and Jonathan Brackley, based on the Swedish science fiction drama Real 
Humans, the series explores the themes of artificial intelligence and robotics, focusing on the 
social, cultural, and psychological impact of the invention of anthropomorphic robots called 
"synths". The series is produced jointly by AMC in the United States, and Channel 4 and 
Kudos in the United Kingdom. 
 

 

1. Why have science-fiction programmes about a scary future become so popular? 

 

 

2. What is postmodernism and how does this clip in The Matrix represent it? 

https://www.youtube.com/watch?v=zQ1_IbFFbzA 

 

 

3. How is Humans an example of postmodern television? 

 

 

 

 

 

https://www.youtube.com/watch?v=zQ1_IbFFbzA
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Section C: Magazines 
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1. Who is the target audience for this magazine? 

 

 

2. What is circulation and readership? 

 

 

3. How does this front cover challenge Vogue’s typical representations and how does it 

conform to their brand identity? 

 

 

4. What messages and values do you identify from the cover lines of the front cover? 

 

 

5. What Uses and Gratifications does this magazine appeal to? 

 

 

6. Extension: Gerbner’s Cultivation Theory discusses patterns of representation 

conditioning readers towards a certain worldview. How does Vogue cultivate their 

audience? 

 

 

7. Extension: What intersectional critique (bell hooks) could you give in reference to this 

magazine front cover and Vogue’s overall brand identity? 
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Section D: Newspapers 
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1. Is The Times a tabloid or a broadsheet, left-wing or right-wing? 

 

 

2. Who owns the times (person and conglomerate) and what is their ideological 

agenda? 

 

 

 

3. How is POTUS Donald Trump represented on The Times front page? 

 

 

 

4. Who is the demographic for The Times newspaper? 

 

 

5. What does the sub-heading anchored to the headline reveal about the newspaper’s 

approach to Trump and other political issues? 

 

 

Extension: what would a preferred reading and oppositional reading of The Times be? 

Preferred reading Oppositional reading 
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Section E: Radio 

Case Study: Woman’s Hour – briefly research online 

1. What methods does the radio show use to position certain audiences? 

 

 

Section F: Video Games 

Case Study: Assassin’s Creed Franchise – briefly research online 

1. How does the video game maximise market strategies like convergence? 

 

 

Section G: Online Media 

Case Study: Vlogging 

(https://www.youtube.com/watch?time_continue=2&v=RmgQ9H4yHc4) 

1. Consider theories (Shirky’s End of Audience, Jenkins Fandom and Gauntlett’s 

Identity). How has FunForLouis maximised the market potential of vlogging and user 

interactivity in order to create an engaging channel with over 2 million subscribers? 

 

 

Section H: Music Videos 

Case Study: Childish Gambino (This is America) 

1. How have intertextual references added to the meaning and context behind 

representations in the music video? 

 

 

 

 

https://www.youtube.com/watch?time_continue=2&v=RmgQ9H4yHc4
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Conclusion - Why study Media? 

 

 

 

 

 

 

Take note: Coursework for A Level Film Studies: 

Music Videos, Trailers, TV Shorts, Film Marketing, Magazines 

 

 


